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Creating a market through the temporal

31052009
Kristina Dryza
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PUMA's ocesn going cargo of kicks n slicks
PUMA &

Empty shops= in London are being furned into temporary art galleries, shops purposely appear and disappear at a
whirm, and nothing seems permanent anymore. While these temporary brand expressions may give instant buz
allowing for greater creative expression and experimentation {if it doesn'twork, it's easy to hin), what is their future?

Formany brands, it's all about exclusivity of product. The fashion brand Clemens en August takes its collection on a
traveling road show each season, touring its clothes like a rock and roll band on a world tour. 'Playing' in 13 cities,
the hrand hosts three day sales events in art galleries like the ICA in Londan, MAK in ¥ienna and the Goethe
Institute in Mew York Bringing fashion, art and culture together, Clemens en August make it harder - not easier- to
huy their clothing. The hrand doesn't advertize, mark down or wholesale, and it's not availahle by mail order ar
online, so it truly does make buying an occasion and gives the sense thatthe product is fresh, vital and exclusive. If
the clothes are only available for three days, you need to buy them then and there. There is no other opportunity. 1t's
like: an exhibition notto be missed.

Traveling venues also bring the customer to vou (and along for the ride). PUMA is selling its yachting clothing in
parts along the routes of the Yalvo ocean race at PUMA City, a retail and event space constructed from 24, 40-fogt
long steel shipping containers. Twao levels retail, one level bar, it launched in Boston as part of the world sailing
event and ig the only place where you can find the official PUMA Ocean Racing collection.

Ternporary brand wenues aren't just about selling
products - they're also about creating spaces to he with
your customer. Hub Culture (the social collective of
globalised knowledge leaders) offers space and
connectivity to network  members  through  its
permanent pavilion in Carmaby St London. But the
network also creates temporary pavilions to coincide
with seasonal events

At Davos the network hosted a fondue dinner salon so
members could discuss the ramifications ofthe global
financial crisis from individual perspectives. In Cannes
during the film festival there's a penthouse pavilion
overlooking the sea. Contermporary art is incredibly
importantto members g0 there's a base at At Basel Miami, and another at Ibiza for the surmmer. Their temporary
pavilions allow Hob Culture to e everywhere their members are — geographically - as well as in attitude, interests
and hehaviour. These temporary outposts allow them to be closer to their members, with a greater ability to
understand their needs specific to the warld in which they operate.

Fock n Rall fashion roadshow:
Clemens En August @

528

GOther than exclusivity of distribution, and as a way to get closer to customers, tempoarany brand expressions -
whether it's a one night only exhibition, street art ar a pop up boutique - create greater geo-social netwarking
opporunities. Unifying vidual and physical connections, consumers can interact with each other relative to time and
location making temparary brand expressions mare contextually relevant, and therefore meaninaful. Grounding
online activity with termporary, real world brand interactions will be the way of the future

Kristina Dryza iz a designer, strategist and writer. She makes the imagined future real by translating emerging
consumer frends into new products, spaces and experiences. Some of Kristina's previous clients include BSB,
irgin and JWT. You can find her online here.
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Sender Pays Data: a gift to
CONSUMers

31072009

Canvasd talks to mBlox's Johan
Lincstram about mobile, and the new
Sender Pays Data model that hopes to
revolutionise the industry.

The growing importance of
retail architecture

29,07,2009

Hristing Dryza spends time in retai
flagship certral Tokyo, where luxury
brands are reflected as much by their
buildings a3 the products inside.

Saris and Levi's: the

Indo Western youth trend
24107:2009

Canvasd delves into the Indian youth
fashion market, which blends
tradtional and Western styles into an
Indo-Western bybrid.

In the palm of your hand
22/07,2009

iUl ol weatch & short filn on syaur
maobile phone? This was one of the
guestions put to an industry panel at
Toronta's Yorlchwide Short Film
Festival.

Model technology

200072009

Canvasd talks to Karen Seah about
Supermadelmety, the innovative mutti-
platform series with interactive product
placement

Getting shirty

AT07:2009

T-shirts have hecome a bilkboard for
innovative design and typography,
noy they'te becoming = test bed far
nesny communication and distribution
Publizhing guru, Andrewy Losowsky
delves into & world where marketing
spin meets spin cycle.

Making noise in the library
14107:2009

Production music is changing,
harkouring kig name talent from the
mainstresm music starm. Ve catch up
with Alex Black, Head of Media at
Boosey and Havwkes.

Serving Joe Public

13/107:2009

Siri, & powwerful digital assistant for the
iPhone, will be released in the States
this summer.
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